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Nature and Objective

This workshop will demonstrate how emarketers can effectively leverage usability and social media to boost
performance of their email marketing campaigns. Practical tips on incorporating social media elements into new and
existing email marketing campaigns, together with usable email design will be shared by the speakers. In addition,
techniques on analyzing and evaluating the effectiveness of email marketing campaigns as well as how emarketers
can grow their email list via different social media channels will also be discussed.

Course content

E3

Analyzing requirements for designing your
eNewsletter

Email newsletter design practices for better

conversion and deliverability including:

V  Subject lines and email addresses to increase
open rate, click-thru rate

V Laying out your eNewsletter to help recipient
read

V  Effective use of graphical and textual content

V  Call-to-actions and hyperlinks

V  Cross-browser compatibility consideration

Incorporating social media to improve email
marketing effectiveness, including:

V  Embedding social elements in email

V Interacting between email and social media

V  Socializing email content

Speakers

Evaluating and monitoring the effectiveness
of your email marketing campaign.

How to grow email list by :
V  social media

V  viral content

V  web sites

V offline channels

Case studies: maximizing exposure in
social media

Hands-on exercise: Executing an email +
social media marketing campaign

Mr. Eddie Wu, Senior Content Consultant, AddiThink & Ms. Ada Yuen, Senior Usability Consultant, AddiThink

AddiThink is a company specializes in providing consulting and training services in usability, social media marketing,
SEO and content development. They serve clients from various industries including government, business-to-business
(B2B), eLearning and telecommunication.

Mr. Alan Wo, Reasonable
Mr. Wo is the founder of Reasonable Software since 2003. He started his business by authoring and selling NoClone
online and has won customers from home users to global fortune 500 companies over the past six years. He is an

e-business and online marketing expert in search and email.

Who should Attend

Marketing Executives, E-marketers, Web Analysts, IS Managers, Web Designers

Date & Time

4 Nov 2010, 9:30a.m. — 5:00p.m.

Medium of Instruction

Cantonese with English terminology

Course Fee

$1,800 / $1,620 (for participants who enrol on or before 21 Oct 2010)

Venue

1/F., HKPC Building, 78 Tat Chee Avenue, Kowloon Tong, Kowloon

Application

To enrol, please complete the separate enrolment form and send it together with the appropriate fee to Productivity
Training Institute, 3/F., the Hong Kong Productivity Council, HKPC Bldg., 78 Tat Chee Avenue, Kowloon Tong,
Kowloon, Hong Kong. Attention: ICT & Logistics Unit.
[All cheques should be crossed and made payable to the “Hong Kong Productivity Council”.]

Enquiries

Please call Ms. Kwok at (852) 2788-6271, Ms. Lo at (852) 2788-6266, fax (852) 2788-6260 or email: fannie@hkpc.org
Website: http://www.hktrainingonline.com






